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Newsweek

Approaching 60 years of grinding wheel excellence

Original article published in Newsweek on August 19th, 2022. Written by the Worldfolio

Since its foundation in 1967, New Registon has garnered a global reputation for
producing depressed center grinding wheels of the highest quality.

"Data is the new oil” has al-
most become a cliché, but when
we think of data not just as
a mass of figures but also as
useful feedback, it's true that
its value becomes clear. One
company that is truly dedicated
to using this feedback as the
cornerstone of its business is
Japanese grinding wheel pro-
ducer New Registon Co., Ltd.
Founded in 1967, New Reg-
iston specializes in "
high-performance
grinding wheels for K&
cutting, grinding, p=
and polishing met- §&
als. As is often the
case with Japanese
producers, B2B
specialist New Reg- =
iston's strength is
in the added value
incorporated into
its products; value
that is ultimately

Kenji Yamauchi, President,
New Registon Co., Ltd.

As company president Kenji
Yamauchi explains, traditional-
ly it has been difficult for engi-
neers in the grinding wheel in-
dustry to obtain feedback from
the end users. To combat this,
New Registon regularly sends
members of its sales teams to
visit end users and distribu-
tors to gauge any issues or
requests. "This has helped us
to improve the quality of our
products, and it
gives us a com-
petitive advan-
tage in this in-
dustry,” adds Mr.

Yamauchi.
Thanks to this
feedback, the

company has
been able to de-
velop ceramic
grinding discs
with supplemen-
tary pads, as well

derived from its MRS NEW REGISTON s its Super Green

customers.

www.newregiston.co.jp/en/ series. This series

of grinding discs has increased
elasticity and provides a softer
product for the end users, while
New Registon's electroplating
technology adopts the use of
synthetic diamonds embedded
into a base metal and allows for
a hard abrasive grinding force
in its Metaridge Burr.

The family company has
previously worked with Eu-
ropean partners to develop
its products, and with a 30%
domestic market share, it has
expanded its sales network
to include the United States,
China, Italy, UAE and many
more. As this expansion con-
tinues, New Registon is always
looking for new end-users and
distributors with niche needs
that the company can meet
with its specialized wheels. As
Mr. Yamauchi puts it: "While
some people may say that only
the price matters, we try to
add value to our products for
our end users.”




